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To reduce the number
of babies dying before,
during and shortly
after birth

To raise awareness
of the issues relating
to stillbirth and
neonatal death

Our priority
strategic
objectives
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To grow as one
strong, sustainable and
effective organisation

To ensure the right care
and support is available
at the right time after
the death of a baby
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Sands Annual Report

To reduce the number
of babies dying
before, during and
shortly after birth

In 2018
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For more information visit nbcpathway.org.uk

“Although losing Thomas was devastating it’s given me hundreds of
brothers around the country who I can share a football pitch with.
Hundreds of brothers who with just a look can say ‘I feel your pain
and I’m here for you’. Before Sands United FC many of us wouldn’t
necessarily have spoken much about our angels or said their names.
As part of this national brotherhood I proudly carry Thomas’ name
on my shirt and am happy to talk about Thomas and Sands United
at any time. The teams have been able to reach out to guys who
wouldn’t normally have spoken about their loss and for some the
teams have bought them out of a very dark place and saved them”
Peter, SU FC Bristol.
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Our Finances

%
Government
and statutory
bodies

%

%
Corporate,
Grants and
Trusts

%
Donations from
supporters and
Gift Aid

%

Training,
membership
and shop

%
Fundraising
events and
activities

%
Bereavement
support

%

%

•

•

•

•

Improving
bereavement
care

%
Raising
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Baby Loss
Awareness Week (BLAW)
A brand new website was launched with improved
content, story-telling and user experience.
A digital mosaic brought together over 6,000 images
that people posted on their own social media
channels into one interactive space.
From

To

April 2019

March 2020
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•

Social Media
followers
grew by

•

16,549
513,504
Website users. This is up by

52%

compared to the
previous year

More buildings and landmarks than ever (267+) lit
up across the UK including London’s Marble Arch, BT
Tower, Millenium Bridge Gateshead and the Kelpies
event which was live streamed on BLAW Facebook.
The Week was featured in more than 300 pieces of
national/regional media coverage.
The #WaveofLight was the top trending hashtag on
Twitter on 15th October, and we shared live feeds
on both the Sands and Baby Loss Awareness Week
Instagram and Facebook channels
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t: 020 7436 7940
e: info@sands.org.uk
w: sands.org.uk
Victoria Charity Centre
11 Belgrave Road
London
SW1V 1RB

To make a donation
sands.org.uk/donate
To get involved
sands.org.uk/get-involved

Support:
t: 0808 164 3332
e: helpline@sands.org.uk
Online community:
sands.community
Sands bereavement support app:
sands.org.uk/app

