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Stillbirth & neonatal death charity





Sands

Application Information

Engagement Manager
(1 Year Fixed-Term Contract)
November 2017
About Sands

Every single day in the UK, in spite of medical advances, 15 babies are stillborn or die within the first 28 days of life. 
Sands, the stillbirth and neonatal death charity, is a well-established and widely respected national charity that: 

· Supports anyone affected by the death of a baby through our Helpline and our 100 Groups nationwide across the 4 devolved nations.
· Works in partnership with health professionals to ensure that bereaved parents and families receive the best possible care by transforming the culture and practice of perinatal bereavement care through our accredited training programmes and resources.

· Promotes changes in care that could help to reduce the loss of babies’ lives by funding high impact research projects that identify the causes of stillbirth and point to ways of reducing their incidence.
The charity has grown its income by over 40% since 2012 and, as part of its strategic plan to 2020, is focusing on long term growth, sustainability and success!  This is an especially exciting time at the charity as it repositions to become the leading charity in the sector.  
Sands has a network of over 100 Groups nationwide and the charity is now focusing on how it can best support the invaluable work that is being delivered in local communities to meet the needs of those who currently rely on those local services and who may sadly have to do so in the future.
Find out more about our work at https://www.sands.org.uk/ 
Sands Benefits

Annual leave

Staff receive 28 days annual leave plus bank holidays. Staff will be required to take 3 days annual leave during the period between Christmas & New Year.

Employee Assistance Service

As part of its commitment to employee wellbeing, Sands offers independent, free and confidential counselling and information telephone service. Support is available on a range of issues including legal, financial, emotional, health issues and work related concerns.

Season ticket loan 

Subject to qualifying criteria, Sands offers interest free loans to purchase season tickets for the journey between home and work. 
Childcare Vouchers

Sands operates a childcare voucher scheme administered by Edenred, of the UK’s leading providers of employee benefits.  

Cycle to Work Scheme

Sands has teamed up with Cycle Solutions to provide a Cycle to Work Scheme, which you can join to make considerable savings on the cost of a new bike and equipment.
Pension (non-contributory) 

Subject to eligibility, you will be automatically enrolled into the Aegon Personal Pension scheme as soon as your employment commences, to which Sands will contribute 3%, rising to 5% over 3 years, You can decide whether to remain in the scheme and/or make additional voluntary contributions if you wish.

Sands is a vibrant, growing charity!
Sands has grown its income by over 40% since 2012 and is focusing on long term growth, sustainability and success!  
With a clear strategy to 2020, Sands is repositioning as a learning, developing organisation which aims to achieve excellence through people and offers a collegiate, collaborative working environment – making it an especially exciting time to join the charity!
About the role
Sands is looking for a dynamic and forward-thinking Engagement Manager to lead on the development and implementation of our integrated supporter engagement plans involving communications, fundraising and campaigns.
This a high-profile and rewarding role which will involve leading our Communications Team, ensuring that all communication channels are co-ordinated and optimised.     You be responsible for developing engagement campaigns across the organisation to strengthen supporter relationships and increase awareness of the services which Sands provides, and driving the development of effective supporter journeys that inform, inspire and motivate.

With demonstrable experience of managing a communications or engagement team, you will have developed and managed integrated engagement plans across communications, fundraising and campaigns.   Experience of developing effective supporter journeys is essential, as well as effectively managing external partnerships and relationships.

A high level of leadership and people management skills is vital, as is the ability to grasp complex issues and communicate these effectively.

You’ll need to have solid experience in the use of digital and social media as well as good political judgement and strong news sense. Additionally, you will have excellent influencing, negotiation and budget management skills with the ability to think creatively.
To apply:

Please forward a copy of your CV, together with a supporting statement detailing how your knowledge, skills and experience meet the criteria set out in the person specification to recruitment@sands.org.uk by the closing date below. Please also complete the Diversity and Equality Monitoring Form and send this with your application.
Closing date for applications
:        5.30pm on 30th November 2017 
         
Interview Date:     
                                    w/c 4th December 2017
As we have limited staff resources we are unable to provide candidates with feedback about their applications.   Interviews will be held at: Victoria Charity Centre, Ground Floor, 11 Belgrave Road, London, SW1V 1RB. Telephone: 020 7436 7940
Job Description

Job Title:
Engagement Manager
Responsible to:
Director of Fundraising & Communications 
Location:
Victoria Charity Centre, 11 Belgrave Road, London, SW1V 1RB
Contract:


1-year fixed-term contract
Salary:



£37,500 per annum plus £3,400 per annum London Weighting Allowance
Hours:
Full Time – 35 Hours per Week (Monday to Friday 9.30am – 5.30pm, with a 1 hour unpaid lunch break)

Main Purpose of Job: 

1. To take responsibility for developing and managing the implementation of integrated supporter engagement plans involving communications, fundraising and campaigns.

2. Develop and co-ordinate engagement campaigns cross organisationally with the purpose of strengthening supporter relationships, raising awareness, generating income, mobilising and creating change.

3. To lead the communications team (marketing, PR, digital) and, working closely with Sands’ audience owners, ensure all communications channels are co-ordinated and optimised.

4. To drive the development of effective supporter journeys that inform, inspire and motivate.

5. Ensure that all engagement and communications planning takes a ‘digital first’ approach.

Principal Tasks and Responsibilities

Developing and managing plans and strategies

 Working closely with audience owners, lead on development of integrated supporter engagement activity and campaign plans for all supporter audiences, ensuring cross organisational co-ordination

 Working closely with the Director of Fundraising & Communications and Fundraising & Events Manager, develop supporter journeys that maximise supporter engagement

 Support the development and implementation of an innovative parliamentary and public affairs strategy in line with key campaigning objectives
 Lead  the development and implementation of innovative campaign ideas, utilising effective engagement and digital techniques as appropriate
 Project manage major integrated ‘campaign moments’, ensuring planning and delivery is evidence based, insight led and evaluated as well as delivered on time and within budget 
Communications

 Manage the effective implementation and integration of communications, marketing, media, external affairs and brand activity

 Oversee media releases\enquiries and copy for the website, blogs, and articles and develop and use a diverse range of communication channels, particularly social media, to reach and engage with all audiences and stakeholders

 Ensure digital communications and engagement techniques are central to all planning and act as a digital change agent for the organisation

 Drive and oversee the development of content necessary to engage target audiences

 Ensure all audiences are reached through high quality, effective and timely communications 

 Oversee the design and production of marketing and communications materials across a variety of media and formats and ensure that all outputs from the department are of a high quality, adhering to brand guidelines.

 Support the development of Sands brand in line with new strategy and the organisation wide dissemination of approved branding and key messages 
 Oversee the development and implementation of the celebrity and ambassadorial programme
 Manage the communications budget

Public affairs, campaigning & influencing

 Work with colleagues in in the Research and Prevention and Improving Bereavement Care teams to develop policy and respond to consultations on public policy issues
 Collaborate with the Campaigns and Policy Team to develop and support the delivery of high quality, distinctive and impactful campaigns
 Work closely with teams across Sands to build effective campaign plans based on research, information, evidence and insight gathered by Sands and other partner organisations
Management

· Line management responsibility for Communications Team (3 x staff)

· Manage, motivate and develop team members in in order to maximise their contribution as individuals and as a team

· Monitor performance and assess against personal, team and organisational objectives

· Drive improvements in integration and collaboration across the Fundraising & Communications department and the wider organisation, ensuring opportunities are maximised and planning is seamless

General

· Deputise for the Director of Fundraising & Communications

· Represent Sands externally as appropriate and manage external suppliers as required

· Lead on event planning and co-ordination as appropriate
· Contribute to the Fundraising & Communications and organisational development planning
· Undertake any other tasks and responsibilities as reasonably required by the Director of Fundraising & Communications

This job description is not contractual and is liable to change over time
Person Specification

	Importance
	Criteria
	Assessment

	Essential


	Experience of managing a communications or engagement team, with strong leadership and people management skills
	Application & Interview

	Essential
	Experience of developing and managing integrated engagement plans across communications, fundraising and campaigns
	Application & Interview

	Essential
	Experience of developing and delivering integrated, multi-channel engagement campaigns 
	Application & Interview

	Essential
	Experience of developing and co-ordinating communications activity organisation wider
	Application & Interview

	Essential
	Experience of developing effective supporter journeys
	Application & Interview

	Essential


	Experience of managing external partnerships and developing external relationships.
	Application & Interview

	Essential


	Good political judgment and strong news sense
	Application & Interview

	Essential


	Solid experience of using all core media channels including digital and social media
	Application & Interview

	Essential
	A high level of strategic thinking and planning ability
	Application & Interview

	Essential
	Ability to grasp complex issues and communicate complex issues simply
	Application, assessment & Interview

	Essential
	Excellent communication (written and oral) skills
	Application, assessment & Interview

	Essential
	Able to problem solve and provide critical analysis
	Application & Interview

	Essential
	Good influencing and negotiation skills
	Application & Interview

	Essential
	Strong copywriting skills
	Application & Interview

	Essential
	A good understanding of digital media 
	Application & Interview

	Essential
	Good budget management skills
	Application & Interview

	Essential
	Degree level qualification or equivalent
	Application & Interview

	Essential
	Empathy with Sands and its aims
	Application & Interview

	Desirable
	Demonstrable experience of effectively using project management tools and methodology 
	Application & Interview

	Desirable
	Experience of membership organisations
	Application & Interview

	Desirable
	Understanding the policy and advocacy environment
	Application & Interview

	Desirable
	Strong media relations contacts 
	Application & Interview

	Desirable
	Experience of crisis management
	Application & Interview

	Desirable
	Relevant professional qualification or equivalent level of training
	Application & Interview

	Desirable
	An understanding of maternity, health care policy and practice across the UK
	Application & Interview
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